
"It [the application process] was really about storytelling.
So that way, you get to just give it to them straight," she
said. "What is your business? How are you going to help
the community? What are you going to do to grow?"

-Katrina Calderon, CEO and co-founder Regal Fierce Media

When Latina CEO, Katrina Calderon proposed the idea of starting
a marketing agency to her husband and a friend, they we're
excited for this adventure. Eager to utilize her communication
skills and community connections, she established Regal Fierce
Media in January 2020 as a part-time venture. Despite the
challenges of the pandemic and its effect on local businesses'
marketing expenditures, Regal Fierce made a go of it. They found
some success, and saw even greater possibility. 

Lacking sufficient credit history, securing a credit card or a PPP
loan proved elusive, and Calderon's skepticism toward banks'
willingness to support small businesses deepened. Frustration
mounted as complex application processes and the toll of bank
rejections kept her from accessing the capital she needed

Amid this string of setbacks, Calderon discovered the BIPOC Loan
Fund powered by CIC, recognizing familiar faces from her
community among its supporters. This revelation breathed new
hope into her entrepreneurial journey.  A month after applying,
frustration turned to elation as Katrina found herself in a local
Best Buy purchasing equipment she knew would help her take
Regal Fierce Media to the next level.

Having secured a loan of $10,000, Regal Fierce Media invested in upgrading her video
production backlog, acquiring a state-of-the-art camera, a collection of lenses, lighting
equipment, and storage solutions. This strategic move not only enabled her to go head-to-head
with larger marketing companies when vying for substantial clientele but also resulted in
attracting new community partnerships This surge in demand helped the expansion of her
enterprise totaling a growth of 600% in revenue, This allowed her to not only compensate
herself and her husband but to hire another employee and contract with a diverse array of
content creators from BIPOC backgrounds within her network.
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